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HANASAB INSURANCE SERVICES 
FARHAD HANASAB  
CEO 
 
> In an industry built on trust, few qualities 
are more valuable than consistency. For 
more than 35 years, Farhad Hanasab has 
built his reputation by putting clients first, 
helping individuals, families and business 
owners navigate some of life’s most 
significant financial decisions with 
confidence and clarity.  

As CEO of Hanasab Insurance Services, 
Hanasab has become known for a 
relationship-driven approach that sets him 
apart in an increasingly automated world. 
Long before online platforms and instant 
quotes became the norm, he recognized 
that insurance was never simply about 
policies — it was about people. His 
commitment to accessibility, communication 
and personalized service has helped 
establish one of Southern California’s most 
respected insurance practices, with much of 
the firm’s growth fueled by referrals and 
long-standing client relationships.  

Hanasab’s influence extends beyond 
insurance placement. A holder of the 
prestigious CAPI (Chubb Advanced 
Personal Insurance) designation, earned by 
fewer than 2 percent of insurance 
professionals, he is committed to educating 
clients and helping them understand the 
risks, opportunities and decisions that 
shape their financial security. In an 
increasingly complex insurance landscape, 
his role as a trusted advisor has never been 
more valuable.  

After founding his firm in 2005 and 
successfully growing it into an organization 
later acquired by Highstreet Insurance 
Partners, Hanasab continues to lead with 
the same principles that defined his career 
from the beginning: integrity, expertise, 
responsiveness and service. For his lasting 
impact on clients, his industry and the 
Southern California community, Farhad 
Hanasab is a deserving Icon of Influence.

TRUE INFLUENCE IS BUILT THROUGH TRUST, EARNED THROUGH SERVICE, AND  
MEASURED BY THE CONFIDENCE AND PEACE OF MIND WE PROVIDE TO OTHERS.”“
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