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KATE LESTER INTERIORS AND  
KATE LESTER HOME 
KATE LESTER  
CEO + Creative Director, Kate Lester Interiors 
 
> For Kate Lester, great design has never 
been just about creating beautiful spaces: 
it’s about creating a feeling. 

As the founder and creative force behind 
Kate Lester Interiors and Kate Lester HOME, 
Lester has spent more than a decade 
building a brand defined by timeless luxury, 
approachable sophistication, and her 
signature philosophy of incorporating “one 
weird thing” into every space. Whether it’s a 
vintage treasure, an unexpected work of art, 
or a conversation-starting antique, she 
believes the most memorable interiors are 
the ones infused with personality.  

What sets Lester apart is her rare ability to 
blend creativity with business acumen. 
Armed with a business education from USC 
Marshall and formal design training from 
Otis College of Art and Design, she has built 
more than a successful design firm — she 
has created a lifestyle brand that resonates 
far beyond interior design. As her projects 
gained national attention, clients were 
drawn not only to her aesthetic, but to the 
way she approached living: elevated, 
effortless and deeply personal.  

A proud Southern Californian, Lester 
draws constant inspiration from the region’s 
casual sophistication, creative energy and 
indoor-outdoor lifestyle. Her work reflects a 
distinctly California sensibility; it’s luxurious 
without feeling formal, and polished without 
sacrificing comfort.  

Today, Lester views influence not through 
the lens of visibility, but impact. Whether 
mentoring emerging talent, creating 
opportunities for her team, or helping 
clients design the backdrop for life's most 
meaningful moments, she continues to 
leave a lasting mark on both the industry 
and the people around her. For her vision, 
leadership and entrepreneurial spirit,  
Kate Lester is a true Icon of Influence.

THE MOST MEANINGFUL INFLUENCE ISN’T MEASURED BY RECOGNITION — IT’S MEASURED BY 
THE OPPORTUNITIES WE CREATE FOR OTHERS AND THE IMPACT WE LEAVE BEHIND.”“
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