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LEILA SHAMS

Founder & CEO, TA3

> Few entrepreneurs have transformed a
personal challenge into a cultural
phenomenon quite like Leila Shams. As
founder and CEO of TA3, she has built one
of Southern California’s most successful
fashion brands, redefining the swimwear
category through innovation, inclusivity, and
an unwavering commitment to helping
women feel confident in their own skin.

A designer with more than 25 years of
experience, Shams launched TA3 with a
bold vision: to create swimwear that was as
transformative as it was beautiful. Built
around proprietary patented sculpting
technology, TA3's signature designs smooth,
support and enhance the body without the
need for additional shapewear layers; a
breakthrough that helped propel the
company into a category-defining brand
with more than $130 million in sales.

The road to success was anything but
conventional. Early in the company's
journey, Shams pitched TA3 on “Shark Tank”
and was turned down. Rather than abandon
the concept, she bootstrapped the business
herself, trusting both her instincts and the
product. That determination, combined with
a willingness to lead with authenticity,
helped fuel the brand’'s remarkable growth.
In TA3's early days, Shams put herself front
and center in the marketing, demonstrating
the product on her own body and building
trust with consumers through transparency
and relatability.

Today, TA3's innovation extends well
beyond swimwear. Driven by customer
demand, the company has expanded into
ready-to-wear apparel featuring the same
built-in shaping and support technologies
that made the brand famous. A proud
Southern California entrepreneur, Shams
continues to inspire women and founders
alike through her example of resilience,
creativity, and the belief that setbacks are
often the beginning of something
extraordinary.
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YOU CAN FAIL, GET FIRED, START OVER, AND STILL BUILD
SOMETHING EXTRAORDINARY.”




