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LISA ELSON  
Matchmaking Manager and Head of Recruitment  
 
> For Lisa Elson, influence begins with 
connection. As Matchmaking Manager and 
Head of Recruitment at Three Day Rule, one 
of the nation’s most recognized matchmaking 
companies, Elson has spent her career 
helping people navigate one of life’s most 
meaningful pursuits: finding lasting love.  

Her path to matchmaking was anything 
but conventional. A former journalism intern 
at Southern California Life, working 
alongside founder Monique Reidy, Elson 
initially envisioned a future in storytelling. 
Yet it was the people behind the stories, 
and the relationships that shaped their lives, 
that captured her attention. That curiosity 
ultimately led her from writing about dating 
in Los Angeles to a role at eHarmony, 
before finding her home at Three Day Rule 
in 2018.  

In an era dominated by apps, algorithms 
and endless swiping, Elson has become  
a trusted voice advocating for a more 
human approach to dating. She believes 
meaningful relationships require 
vulnerability, self-awareness and a 
willingness to move beyond checklists and 
perfection. Her work extends far beyond 
introductions by helping clients build 
confidence, identifying what truly matters, 
and creating space for authentic connection.  

Known for her empathy, intuition and 
thoughtful guidance, Elson has helped 
transform countless lives through the power 
of relationships. Whether coaching a newly 
single parent back into the dating world or 
helping busy executives rethink their 
approach to love, her impact reaches far 
beyond matchmaking.  

For Elson, influence isn’t measured by 
visibility: it’s measured by the lives changed 
through genuine human connection. 

 
Three Day Rule Matchmaking  
threedayrule.com  
(805) 558-2121 
lisa@threedayrule.com 
@threedayrule

INFLUENCE ISN'T ABOUT RECOGNITION OR STATUS. IT'S ABOUT THE IMPACT  
YOU HAVE ON THE PEOPLE AROUND YOU.”“
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