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MODERN DAY WIFE 
MEGHAN FIALKOFF  
Co-Founder, Modern Day Wife 
 
> In an era where connection often happens 
through a screen, Meghan Fialkoff has 
built something increasingly rare: a thriving 
community that brings people together in 
real life. 

Alongside Founder Meagan Elieff, 
Meghan Fialkoff co-founded Modern Day 
Wife and helped transform a single idea 
into a nationally recognized lifestyle 
platform that reaches thousands of women 
through events, content, partnerships and 
community-building experiences. What 
began as a vision to create a more holistic 
approach to womanhood has evolved into a 
movement that celebrates every aspect of 
modern life — from entrepreneurship and 
career growth to wellness, relationships, 
motherhood, fashion and beauty. 

Under Fialkoff’s leadership, Modern Day 
Wife has become known for its highly 
curated events that blend luxury 
experiences, meaningful conversations and 
authentic connections. Unlike traditional 
networking events, the platform creates 
spaces where founders, creators, 
executives, influencers and consumers 
come together to learn, collaborate and 
grow. Today, the brand’s national tour spans 
major markets across the country, building 
communities that continue long after each 
event concludes. 

Fialkoff credits much of the company’s 
success to consistency, innovation and a 
willingness to think differently. As the brand 
continues its rapid expansion, including 
plans for international growth, she remains 
focused on the mission that inspired it from 
the beginning: helping women thrive in 
every area of their lives while creating 
opportunities for meaningful connection. 

For her commitment to empowering 
women, fostering community and 
redefining what modern influence looks 
like, Meghan Fialkoff is a deserving Icon  
of Influence.

INFLUENCE ISN’T ABOUT BEING SEEN — IT’S ABOUT CREATING OPPORTUNITIES  
FOR OTHERS TO CONNECT, GROW AND THRIVE.”“
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