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INFLUENCE ISN’T ABOUT BEING PERFECT. IT’S ABOUT SHOWING OTHERS WHAT'S POSSIBLE 
WHEN YOU’RE WILLING TO KEEP LEARNING, KEEP GROWING, AND KEEP GETTING BACK UP.”“

TAX & ACCOUNTING AUTHORITY 
NUPUR KUMAR  
Managing Partner, FACT Professional, Inc. 
 
> For Nupur Kumar, numbers have never 
been just numbers — they’re stories, 
opportunities and roadmaps for growth. As 
managing partner of FACT Professional, Inc., 
Kumar has built her career around helping 
individuals and businesses make sense of 
the financial realities that shape their futures, 
transforming accounting and tax strategy 
from something intimidating into something 
empowering.  

The firm’s name FACT — which stands for 
Finance, Accounting, Consulting and 
Taxation — reflects its comprehensive 
approach. However, Kumar believes the true 
differentiator is much simpler: people come 
first. Under her leadership, FACT has 
evolved beyond compliance-focused 
accounting into a trusted advisory firm that 
helps clients make smarter, more strategic 
financial decisions as they grow.  

Kumar’s entrepreneurial journey began 
long before she entered the accounting 
profession, from selling personalized mugs 
during the holidays to performing on stage 
as a dancer. Those experiences taught her a 
lesson that continues to define her 
leadership style today: success is built on 
connection. Whether working with clients or 
mentoring her team, she believes trust, 
communication and authenticity remain the 
most valuable currencies in business.  

In an industry historically dominated by 
men, Kumar has earned influence through 
expertise, resilience and a relentless 
commitment to growth. She is passionate 
about financial literacy and believes 
understanding the language of money gives 
people the power to change their lives.  

Today, as FACT continues to scale, Kumar 
remains focused on building a culture that 
celebrates diversity, encourages continuous 
learning, and delivers meaningful impact for 
every client it serves.
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